i

The Gdllagher Group

Special Insights for Special Needs
Table of Contents

The Market Development Pyramid ................euiiiiiiiiiiii 3
= 1] R = (o £ TSP 4
(7= o = I @ A=Y AV = RPN 5
Regional TrendsS........ooooioiii i 7
Market Considerations .............oooiiiiiiiiiiiiiieeeeeeeeeeeeeeeee e 8
Disability Rights ISSUES ......cooiiiii 11
LeQISIAtION ....eeeiieiiiiiiei e 13
Parental CoONCEIMNS ........cooiiiiii e 14
Adopting a Child with Special Needs...............cooei i 16
Adults With DiSabilities ...........iiie e 18
Lo [UT o= 11T ] o IO SSRRUPPRRRR 20
15T oo 0 = SO SSRPPPPRRRR 21
Building Awareness for Special Needs CauSes............cceueiiiiiiiiiiiiiiiiieeeeeee 21
Centers Of INFIUEBNCE ........eeiiiiiiiiiiee e nnnnnnnnnnsnnnne 22
Marketing CheCKIiSt .............uuiieiieee e 25
Special Focus

Juvenile Diabetes in HINOIS ........coooiiiiii e 27
Autism in the St. LOUIS Area ........ooooieiiiiiiii 31
Pediatric Cancer in the Los Angeles Metro Area ..........cccccooiiiiiiiiiiiiiiie i, 34
Cystic FIibDrosis iN NEW JEISEY ........ueiiiiiiiiiiiiiiiiieee e 37
Special Olympics in Palm & Broward Counties................eeevuviiiiieiiiieiiiiiiiieiieennennnns 40
Appendix

ASSOCIALIONS ...ttt aaeaaaanes 43
RESOUICES ...t e et e e e e e e e e eeee e e e e e aeeeeennes 45
PUDIICAtIONS. ... e 46
Prospecting LisStS........coooiiiiiiii 46
Related EXPENSES ... .o 47

Applying the RESEArCh ... 48



